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Report overview Data sources and background

ecommerceDB country report

The ecommerceDB country report ”eCommerce in Portugal 2019”
provides a comprehensive overview of the Portuguese eCommerce
market, which can be relevant for understanding your (potential)
customers, strategic business development, e.g., when assessing
potential target markets, or for benchmarking your store against the
market, its leaders, or fast-growing competitors.

It depicts significant and comprehensive data about

The analysis in this report is based on exclusive data from
ecommerceDB.com, the Statista Digital Market Outlook, and the
2019 Statista Global Consumer Survey.

ecommerceDB.com gives insights into more than 20,000 online
stores in 50 countries, including detailed revenue analytics,
competitor analyses, market development, SEA budget, and
interesting KPIs.

The Statista Digital Market Outlook presents up-to-date figures on
markets of the digital economy and is available for 150 countries.

The Statista Global Consumer Survey gives insights into the minds of
more than 700,000 consumers in 55 countries. It is an international
survey that covers more than 6,5000 brands across 55 different
countries.

You can find a detailed definition of eCommerce revenues and net
sales, which are shown in this report, in the Appendix.

▪ Portuguese online shoppers, providing detailed insights about
their shopping interests, attitudes, and shopping patterns

▪ the Portuguese eCommerce market, including revenue
developments and forecasts, insights into market concentration
and sales channels, and extensive KPI analyses

▪ the competitive landscape in the Portuguese eCommerce market
with key facts about the top players, profound category analyses,
and a full list of the Portuguese top 100 stores

Our research has resulted in more than 55 slides on the Portuguese
eCommerce market.
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Introduction

▪ Facts about Portuguese eCommerce

▪ Country snapshot: Portugal

▪ Definitions and methodology

Portuguese consumers

▪ Online shopper characteristics 

▪ Online behavior

▪ Online shopping

The Portuguese eCommerce market

▪ Market size

▪ Market structure

▪ KPI analysis

Portuguese stores: top 100 analysis

▪ Portuguese top stores

▪ Category insights 

▪ Top 100 ranking
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Introduction

▪ Facts about Portuguese eCommerce

▪ Country snapshot: Portugal

▪ Definitions and methodology

This chapter summarizes the key findings of this report, 
provides general information about the country, and briefly 
describes the methodology. 
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Facts about Portuguese eCommerce: key findings

Consumers
65%7 million 72%

eCommerce users in 
2019

eCommerce 
penetration

Internet
penetration

Market

Top 5 Portuguese online 
stores by net sales

Stores

US$3bn 9% Fashion
Net sales in 
Portuguese 

eCommerce in 2018

CAGR 
Portuguese net sales 

2018-2023

Biggest category by 
Portuguese net sales

12%
Market share of the top 

5 stores in total 
Portuguese eCommerce

1: amazon.com and amazon.es
Source: Statista Digital Market Outlook 2019, Statista Global Consumer Survey as at December 2019, ecommerceDB.com

1 1

https://www.statista.com/outlook/digital-markets
https://www.statista.com/customercloud/global-consumer-survey
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▪ Online shopper characteristics 

▪ Online behavior

▪ Online shopping

This chapter describes the specifics of Portuguese online 
shoppers and provides detailed insights about their 
shopping interests, attitudes, and shopping patterns. It 
includes comparisons with the UK, the biggest eCommerce 
market in Europe.

Portuguese consumers
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▪ Market size

▪ Market structure

▪ KPI analysis

The Portuguese 
eCommerce market
This chapter contains an in-depth analysis of the Portuguese 
eCommerce market and draws international comparisons. It 
shows revenue developments and forecasts, insights into 
market concentration and sales channels, and extensive KPI 
analysis, e.g. payment and shipping methods.
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▪ Portuguese top stores

▪ Category insights

▪ Top 100 ranking

This chapter gives an overview of the player landscape in the 
Portuguese eCommerce market: It includes key facts, the 
top players, profound category analyses, and a full list of the 
Portuguese top 100. 

Portuguese stores:
top 100 analysis 
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The category “Electronics & 
Media” covers the online 
sale of physical media (e.g., 
books, DVDs, Blu-ray discs, 
computer games), 
consumer electronics (e.g., 
TVs, DVD players), and 
communication devices 
(e.g., desktop computers, 
laptops, smart-phones). 

Electronics &
Media

Subcategories:

▪ Consumer Electronics

▪ Books, Movies, Music & 
Games

Fashion

Subcategories:

▪ Apparel

▪ Bags & Accessories

▪ Footwear

The category “Fashion” 
covers the online trade of 
articles of clothing (for 
men, women, and children), 
shoes and shoe care 
products (e.g., cleaning 
products), as well as of 
accessories and bags (e.g., 
hats, scarves, gloves and 
leather bags, suitcases, 
purses and briefcases).
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Category definitions

The category “Food & Perso-
nal Care” covers the online 
trade of food and beverages 
(excluding baby food) as well 
as of medicine, cosmetics, and 
pharmaceutical and personal 
care products (including pre-
scription drugs for the private 
end user). It also includes 
medical products for private 
use (e.g., blood pressure 
monitors).

Food &
Personal
Care

Subcategories:

▪ Food & Beverages

▪ Personal Care

The category “Furniture & 
Appliances” covers the 
online sale of furniture, 
kitchens and household 
goods (e.g., kitchen & bath-
room accessories and 
home textiles), as well as of 
electronic household 
appliances (e.g., washing 
machines and coffee 
machines) for the private 
end user.

Furniture & 
Appliances

Subcategories:

▪ Furniture & Homeware

▪ Household Appliances

The category “Toys, Hobby 
& DIY ” covers the online 
trade of toys, babyware
(including baby food and 
clothing), sports, outdoor, 
DIY, and garden products 
(e.g., sports & outdoor 
equipment, flowers, tools, 
DIY products), as well as of 
hobby & stationery articles 
(e.g., art/collectors’ items, 
car parts).

Toys, 
Hobby 
& DIY

Subcategories:

▪ DIY, Garden & Pets

▪ Toys & Baby

▪ Hobby & Stationery

▪ Sports & Outdoor



Definition of online stores’ net sales

▪ eCommerce net sales are defined as the amount of first-party sales 
generated by a specific online store on domain level (i.e., 
amazon.com and amazon.de remain separate) after the deduction of 
returns, allowances for damaged or missing goods, and any discounts 
allowed

▪ If an online shopping website also offers a marketplace shop on a site 
like eBay or Amazon, the resulting revenue is included in the store's 
eCommerce net sales

▪ If there are any business-to-business (B2B) revenues generated by a 
given online store, these will also be included

▪ Only online stores with a focus on private end users (B2C) will be 
considered for our database and in this report, i.e., stores with a B2B 
share of less than 50%
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Definition of revenues and net sales

Definition of revenues in the eCommerce market

In-scope: 

▪ Sale of physical goods to a private end user (B2C) via a digital channel

▪ Purchases via desktop computers (including notebooks) and 
purchases via mobile devices (e.g., smartphones)

▪ All monetary figures refer to the annual gross revenue 

Out-of-scope:

▪ Digital media (e.g., music downloads or eBooks)

▪ Digitally distributed services (e.g., plane tickets)

▪ Digitally distributed goods in business-to-business (B2B) markets 

▪ Digital purchase or resale of used, defective, or repaired goods 
(reCommerce)

▪ All monetary figures do not factor in shipping costs
▪ In this study, we often refer to “Portuguese net sales”, meaning that 

only eCommerce net sales generated in Portugal are taken into 
account. If a website also ships to other countries, sales generated 
with these shipments are not considered in this figure



ecommerceDB.com offers direct access to URL-related revenue 
information together with forecasts, customizable top, country, 
region and category rankings, KPI analyses, and extensive 
eCommerce-relevant contact information to over 20,000 online 
stores.
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About the ecommerceDB

The toolbox for all eCommerce-relevant questions

TEL

E-MAIL

+49 40 68 89 31-251

sina.pohlmann@statista.com

CONTACT US

In-depth analysis for over 20,000 online store URLs

Adjustable top, category, country & region 
rankings

Download shop profiles for seamless processing

Direct contact to our eCommerce analysts

Find out more on ecommercedb.com!

mailto:sukhdip.mann@statista.com
https://ecommercedb.com/


The answers to these and many more questions can be found in Statista's
Digital Market Outlook. It provides forecasts, detailed market insights, and key
indicators for the digital economy.

What is the size of the eCommerce fashion market in Spain?
How many connected cars are already on the road in China?

The Digital Market Outlook presents up-to-date figures on markets in the
digital economy. The comparable key figures are based on extensive analyses
of relevant indicators from the areas of society, economy, and technology.

Direct access & downloads, fully integrated into the Statista database

Market insights, forecasts and key performance indicators

Outlook reports with segment-specific topics (top companies, trends, 
deep dives)

Seven digital verticals: eCommerce, Smart Home, Digital Media, 
eServices, FinTech, Digital Advertising, eHealth

90+
markets

8
years (2017-2024)

30,000+
interactive statistics

About the Statista Digital Market Outlook

Find out more on www.statista.com/outlook/digital-markets

150+
regions

https://www.statista.com/outlook/312/ehealth
https://www.statista.com/outlook/243/ecommerce
https://www.statista.com/outlook/216/digital-advertising
https://www.statista.com/outlook/200/digital-media
https://www.statista.com/outlook/279/smart-home
https://www.statista.com/outlook/295/fintech
https://www.statista.com/outlook/261/eservices
http://www.statista.com/outlook/digital-markets
http://www.statista.com/outlook/digital-markets
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The Statista Global Consumer Survey offers a global perspective 
on consumption and media usage, covering the offline and online 
world of the consumer. It is designed to help marketers, planners 
and product managers understand consumer behavior and 
consumer interactions with brands.

▪ Cross-tabulation

▪ Customized target groups

▪ Trend and country comparisons

▪ Export in Excel (CSV) or PowerPoint format

Find out more on www.statista.com/customercloud/global-consumer-survey

50+
topics & industries

55
countries

6,500+
int. brands

700,000+
consumers

About the Statista Global Consumer Survey

Finance & insuranceMarketing & 
social media

eCommerce &
retail

Internet & devices

Media & digital media

Mobility

Health

Housing & household 
equipment

Travel

Services & eServices

Characteristics & 
demographics

Food & nutrition

http://www.statista-content-design.de/
https://www.statista.com/customercloud/global-consumer-survey
https://www.statista.com/customercloud/global-consumer-survey


www.ecommercedb.com

Questions? Please write us an email to reports@ecommerceDB.com
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